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G r a z i a  i s  n o t  j u s t  a  m ag a z i n e .
I t  i s  a n  au t h o r i t y. 

G R A Z I A



G R A Z I A

Grazia offers a quality environment and influence across ​multiple touchpoints
– both physically in print and digitally.​

We are trusted in a world where so much can’t be.

Grazia is fashion first with unparalleled access to talent and deep category expertise.​

We talk to a targeted female, high earning and influential audience.



G R A Z I A

G R A Z I A’ s  s e c r e t
w e a p o n  i s  o u r
au d i e n c e 

G R A Z I A



Grazia’s audience has the highest average income 
and a higher percentage of AB readers than 
Vogue, Tatler, Vanity Fair or Cosmopolitan. ​

The Grazia woman is a leader in her peer group.​

They are smart, progressive, stylish and confident.

4 4 % AB​
6 7 % ABC1 ​

Average Age 38

SOURCE: TGI GB 2026 APR
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G R A Z I A

S I G N I F I C A N T  P U R C H A S I N G  P OW E R

G R A Z I A



T h e  G r a z i a  au d i e n c e  a r e
h e av y  fa s h i o n  &  b e au t y   b u y e r s

G R A Z I A

O N  T H E  L O O K  O U T  F O R  T H E I R  N E X T  I N V E S T M E N T  P I E C E
They enjoy shopping across price points, combining high street and pre-loved with mid tier brands and 
incorporating luxury brands.

F A S H I O N  A N D  B E A U T Y  A R E  H E R  T O O L S  F O R  C O N F I D E N C E
She comes to us to help inform her purchases. We drive a beauty or fashion sale every 8 minutes from 
Grazia’s website.​ 
 
I N F L U E N C E R  I N  H E R  F R I E N D S H I P  C I R C L E
69% agree that their friends ask for their opinion on clothing and accessories.

SOURCE: GRAZIA AB READERS SURVEY 2025



7 0 %
say ‘If I see something I love,
I am likely to buy it!’

9 0 %
invest in luxury products to reward 
themselves for achievements and milestones

6 2 %
say ‘I often have a luxury purchase in mind 
that I want to make’​
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AWA R D  W I N N I N G  J O U R NA L I S M  A N D  C A M PA I G N S

G R A Z I A



D R I V E S  C U L T U R A L 
C O N V E R S A T I O N S 

Grazia is a thought-leader when it 
comes to what is driving today’s woman, 
meaning it covers everything from work 

to politics – many of which go on to 
spark debates in national press and radio.

H A R D  H I T T I N G 
J O U R N A L I S M

On the ground reporting and emotive 
exclusives from people in the news we 

know our audience are passionate about.

P O L I T I C A L  S W A Y
Grazia’s award winning campaigns have 
helped change the law, making life safer 

or easier for women in the UK.

The audience expect Grazia to use our platform to inspire, entertain and inform
– and spearhead campaigns that drive real world influence. 

G R A Z I A



G R A Z I A

O U R  AU D I E N C E  T R U S T  G R A Z I A’ S 
P R E M I U M  E N V I R O N M E N T 
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M A R K E T  L E A D I N G 
T A L E N T  S H O O T S

From Kate Winslet
to Kim Cattrall

L U X U R Y
E N V I R O N M E N T
From designer profiles,

trend stories and coverage
of fashion month from
a local, specialist team

M O R E  F A S H I O N
I S S U E S  T H A N  O U R 

C O M P E T I T O R S
9 model covers a year

P R I N T  S P E C I A L S
Dedicated fashion,

watch, jewellery & beauty 
shoots in editorially relevant 

issues for your brand

G R A Z I A

Our quality environment creates a positive association for advertisers. Grazia’s 
aspirational, authoritive and emotive content drives engagement and consideration.



c o n t e n t  p i l l a r s

G R A Z I A

Fashion Beauty Luxury Interiors Talking
Points



G R A Z I A

t h e  p ow e r  o f
t h e  b r a n d
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G R A Z I A

Grazia enhances brand credibility for advertiser 
brands by providing consumers with a safe, 

trusted and premium environment. ​

Working with Grazia builds memory structure 
and brand associations for advertised products.



O U R  AU D I E N C E  d e s c r i b e  G R A Z I A  a s :

G R A Z I A

S T Y L I S HP R E M I U MT R E N D  L E A D I N G T R U S T  W O R T H Y 



T H E  G R A Z I A  U N I V E R S E

G R A Z I ASOURCE: PAMCO H1 2026, GOOGLE ANALYTICS MARCH 2026

S O C I A L
S O C I A L  F O O T P R I N T 

O V E R  2  M I L L I O N​

O N  S I T E
R E A C H E S  O V E R  1 . 2  M I L L I O N

U S E R S  A  M O N T H

I N  P R I N T
M A G A Z I N E  C I R C U L A T I O N  –  1 4 8 K​

R E A D E R S H I P  –  1 8 0 K​

B E A U T Y  &  C A S A  S P E C I A L S

B E A U T Y  C L U B
M E M B E R S H I P

T H E  J U G G L E
4 8 K  F O L L O W E R S

A F F I L I A T E E V E N T S

N E W S L E T T E R
3 0 K  S U B S C R I B E R S​



T E A M  I N F L U E N C E

G R A Z I A

R E B E C C A  L O W T H O R P E 
A S S O C I A T E  E D I T O R

A N N I E  V I S C H E R
H E A D  O F  B E A U T Y

M O L L Y  H A Y L O R
S T Y L E  D I R E C T O R

R A C H A E L  M A R T I N
B E A U T Y  D I R E C T O R

S A M E E H A  S H A I K H
B E A U T Y  W R I T E R

H E N R I K  L I S C H K E
S E N I O R  F A S H I O N  F E A T U R E S  E D I T O R

J A D A  W A L T E R S
S O C I A L  M E D I A  E D I T O R 

J U L I A  H A R V E Y
H E A D  O F  S H O P P I N G

H O N O R  W O L S T E N C R O F T 
S O C I A L  M E D I A  A S S I S T A N T

D A I S Y  M U R R A Y
F A S H I O N  C O M M E R C E  E D I T O R

R E N E E  W A S H I N G T O N
F A S H I O N  W R I T E R

H A T T I E  C R I S E L L
F E A T U R E S  E D I T O R



C O N T R I B U T O R S

G R A Z I A

B E R N I C I A  B O A T E N G
M A K E - U P  A R T I S T

L I S A  I N G
@ L I S A I N G M A R I N E L L I

D R  A A M N A  A D E L
D E R M A T O L O G I S T

A L I C E  S A T T H E R T H W A I T E
@ T H E A L I C E E D I T

I R A M  S H E L T O N
N A I L  A R T I S T

E M M A  T H A T C H E R
@ E M M A R O S E T H A T C H E R



G R A Z I A

c o m m e r c i a l
pa r t n e r s h i p s

G R A Z I A



W e  c r e at e  c a m pa i g n s  t h at  d e l i v e r  r e s u lt s

G R A Z I A

S T R E N G T H E N 
C O N S I D E R A T I O N

F O R  B R A N D 
55% took action after seeing

a Grazia Partnership

D R I V E  P U R C H A S E
76%  have bought a product after

seeing it in Grazia

B U I L D  B R A N D 
C R E D I B I L T Y

70% feel Grazia creates campaigns
that appeal to them

SOURCE: CLIENT POST CAMPAIGN
RESEARCH STUDY 2026 G R A Z I A



G R A Z I A

S O C I A L  V I D E O
Ownership of one of Grazia’s editorial social franchises – 
Come Shop With Me, Bag Check or Repeat After Me. 
Engaging video for your brand, authentic to our editorial 
style.

B R A N D E D  C O N T E N T
Quality content written in the authentic and trusted Grazia 
tone of voice. Opportunity for storytelling of brand 
heritage, sharing a new collection with shoppable gallery or 
hosting a competition.

S O C I A L  C O N T E N T
Build brand awareness or drive purchase by our social 
campaigns that reach the Grazia audience at the right time 
on the right platform.

N E W S L E T T E R
We know the Grazia audience are actively shopping the 
newsletter. Include your brand in the mix of what to add to 
their basket now.



G R A Z I A

B E A U T I F U L  C O M M E R C I A L  S H O O T S
We will shoot content for your brand whether it i s styling a 
model in a new collection or a still life shoot – we create 
high quality standout shoots for our partners.

B R A N D  A C T I V A T I O N S  I R L
Following the success of our Beauty Club VIP events we are 
launching networking events for our luxury audience to 
give them the opportunity to engage with your brands IRL.

S T A C K S  O F  J O Y
Lean into the joy of more: Pandora’s modern heirlooms nod to soft elegance 

and timeless confidence, crafted using fully recycled silver and gold. A 
well-placed stack of jewellery is all it takes to catch the light this festive 

season. Each organically shaped keepsake speaks to Pandora’s attention to 
detail and proves how even the daintiest pieces can feel fresh and full of 

character when layered your own way. 

Pandora’s latest timeless designs will perfect your party wardrobe this season
FESTIVE BRILL IANCE

Organically Shaped 
Double Hoop Earrings, 

£99; Two-tone Entwined 
Bands Ring, £89; 

Organically Shaped 
Two-tone Double Ring, 

£89; Organically Shaped 
Infinity Ring, £65; 

Organically Shaped 
Wired Open Bangle, £299
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G R A Z I A  PROMOTION

U N A P O L O G E T I C  S P A R K L E
From sparkling bows to luminous butterflies, these new forever pieces bring a 
triumphant shine to your festive wardrobe, pulling their weight with effortless 
glamour and without the guilt of overspending. Bows shed their girlish charm 
for something more assured, reimagined as rings, bracelets and necklaces. 

Butterfly studs and pendants add a lighter, more mischievous note to the mix. 
And the charms? They do the talking. Unique statement necklaces built from 
faceted Pandora charms layer up the sparkle with a laid-back sort of glamour 

that feels made for the season.

Shop in-store or online at pandora.net

Bow Chain 
Bracelet, £199; 
Sparkling Bow 
Double-row Ring, 
£69; Bow Station 
Ring, £69; Square 
Halo Stud Earrings, 
£75; Butterfly Stud 
Earrings, £59; 
Sparkling Heart 
Charm, £55
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B R A N D S  W E  WO R K  W I T H

G R A Z I A


